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Background and Objectives

The Mullikin Agency is developing an image and marketing campaign for thé Springdale

- Chamber of Commerce. As part of this process, The Mullikin Agency and the Springdale

Chamber of Commerce are interested in learning the perception of Springdale among

residents of Northwest Arkansas. In order to gauge opinion about Spﬂngdale,-The Mullikin

Agency commissioned Research Dynamics to conduct a marketing research survey.

Spécific questions to be answered by this study include:

What is respondents’ overall opinioﬁ of Springdale?

How often do respondents use various ‘Springdale amenities?

How do respondents rate their opinion of various aspects of Springdale?
What other aspects of Spﬁngdale do respondents feel strongly about?
What is respondents’ opinion of the Springdale Chamber of Commerce?

How many respondents agree with various statements about the Springdale Chamber of
Commerce? - '




Methcdology

o A total of 500 random telephGne intérviews were conducted with adults 18 years old or
older. Of tilese 5(50 interviews, '125_0 interviews were conducted with residents of
Springdale (referred to in this report as “Springdgle respondeﬁts”), with the other 250
interviews conducted with residents of Benton County and Washington County, outside

of Springdale (referred to in this report as "Non-Springdale respondents”).
e [Interviews were conducted between January 3 and January 17, 2008.
® The margin of error for results based on the total sample of 500 ‘respondents is +/-5

points. _Thfs means that if all adults 18 years old or older who live in Benton County and

. Washington County were interviewed, in 95 out of 100 cases the results would differ by

no more than 5 points in either direction from the results of the 500. respondents

interviewed for this study.

e A copy of the questionnaire is appended.




Summary of Findings

1. Ovérall Opinion About Springdale

Total Sample

e Across all 500 respondents, when asked their overall opinion about Springdale as a
place to live or visit, 29% of éurvey participants said they have a Very _favorai)le
opinion of Springdale, with an additioﬁal half of all respondents, 51%, saying their
overall opinioﬁ of Springdale is Somewhat favérable. So, it could be said that a
combined SQ% of respondents have a favorable opinion of Springdale, either Very
favorable (29%) or Somewhét favorable (51%).

®  Fifteen percent (15%) of those surveyed- rate their 6véra]l opinion of Springdalé as
Not very favorable, while jﬁ_st 5% have a Not at all favorable oplinion of Springdale.

By Location |

. In terms of favorable opinion about Springdale -- the combined Very favorable and
Somewhat favorable percentages -- Springdale ‘responaents’ level of favorable
opinion of Springdale was somewhat hiéher than fayorabie opinion of Springciale
among Non-Springdale respondents (90% vg. 70%), but favorable opinion was
certainly quite good in both Springdale and the Non-Springdale area.

2. Usage Of Springdale Amenities

Total Sample

. ﬁsing a scale of "1" to "5,"Ain which "1" meant they Never ﬁse the amenity-a_nld "5n
meant théy Often Use the amenity, two Springdale amenities (oﬁt of the nine tested)
received clearly the highest percentage of "s" or Often Use i‘atings émong the total
survey sample: Springdale Public Library and the Jones Center for Families (each
with a 15% Often Use score). |
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Usage Of Springdale Amenities (continued)

Total Sample (continued)

® By contrast, more than seven in ten respondents in the total sample said their level of

. usage of the Springdale Youth Center and Springdale Aquatic Center was a "1," or

Never Use (77% and 73%, respectively).

By Location

Taking together the percentage of "3," or Often Use, scores and the "4," the next-to-
highest level of usage scores, for each of the nine Springdale amenities, the Spl'ingdale

Public Library (41%) had casily the highest combined "4/5" usage score among

- Springdale respondents, followed by the Jonmes Center for Families (26%), and

Springdale’s parks (23%).

¢  In the Non-Springdale area, the Jone§ Center for Families had the highest combined
"4/5" usage level (21%). followed closely by tﬂe NWA Convention Center and the Rodeo
of the Ozarks (17% and 15%, respectively). .

Rating Of Aspects Of Springdale

Total Sample

As far as how they rate their opinion of nine aspects of Springdale, using a "1" to "5"

séale, with "1" meaning Poor and "5" meaning Excellent, the Springdale Fire Department

- received by far the highest percentage of. Excellent ratings among all respondents, at

29%, or 11-14 points higher than the Springdale aspects that followed: the Springdale

Police Department (18% Excellent), the Springdale public school system (17%), and the

_Avéilable healthcare for Springdale citizens (15%).

~ Four of the nine aspects of Springdale were rated as Excellent by no mor& than 6% of =~

all respondents: The attractiveness of Springdale (6% Excellent), City Government
helpfulness (4%, but high No Opinion score), Springdale’s road system (4%), and the

Springdale City Council’s effectiveness (3%, but high No Opinion score).
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Rating Of Aspects Of Springdale (continued)

By T ocation

Comparing the Excellent ratings for the nine Springdale aspects among Springdale '
respondents and Non-Spripgdale respondents -- and removing No Opinion responses
to allow a comparison of Springdale and Non-SpringdaIe responses - the same.thr_ee
aspects héd the Iﬁghest Excellent scores among both épringdale and Non-Springdale
responden{s, even though the scores in Springda]é were quite a bit higher: Springdale
Fire Department (46% Excellent in Springdale, vs. 26% Excellent in Non-Springdale),
Springdale public school system (32% vs. 12%), and the Spn'néda]e Police Department
(29% vs. 13%). | |

Excellent scores were both quite low and differed by no mbre. than one point in the
Springdale and Non-Springdale areas.' for City Government helpfulness (6% Excellent
in Springdale, 5% Excellent in the an-Springdale arc?a), Spn'ngdale’S road system
(4% and 5%, respectively), and Springdale Clty Council's effectiveness (4% and 5%,

respectively).

Other Aspects Of Springdale That
Respondents Feel Strongly About

Total Sample

When responﬂents were asked what other aspects of Springdale they feel strongly
about (other than those aspects they had already been asked ébout), either positively
or negatively, the two ca;ceg'ories of responses mentionéd most often in the total
sample were that respondents L]kc Springdale or comments about the Impact of the
Hispanic population {each mentioned by 8% of those su;fveyed). A

After the categories of Liking Springdale and the Impact 6f the Hispanic poﬁulation,
categories of aspects of Springdale cited by 5% of all respondents were Needs better

roads, Improve the traffic situation, and Needs to be cleaner/more attractive.
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Other Aspects Of Springdale That

‘Respondents Feel Strongly About (continued)

By Location

Comments that comprised the category Liking Springdalé, which tied with the
Impact of the Hispanic population as the most-often mentioned aspect of
Springdale that respon&lents feel strongly‘ébout among all respondents were,

probably understandably, higher among reépondents who live in Springdale than

~ among those in-the Non-Springdale area (12% vs. 4%), but comments about the

Impact of the Hispanic population were at about the same level in both areas
(8% in the Non-Springdale area, 7% in Springdale).
Interesting was the divergence in thoughts about Restaurants/Stores/Attractions

in Springdale. Whereas more Spﬁngdale respondents thétn Non-Springdale

~ respondents feel that Springdale Needs more restaurants/stores/attractions (5%

Vs, 2%), Non-Springdale respondents were more likely than those in Springdale

to feel that Springdale has Good restaurants/stores/attractions (5% vs. 1%).

-Opinion Of Springdale Chamber Of Commerce

Tota] Sample

After being read a description of the Springdale Chamber of Commerce and the
work it does, 6% of all survey participants said they have an Excellent opinion

of the Springdale Chamber, with an additional 29% of those surveyed having a

‘Good opinion. A combined two in ten respondents, 20%, had a less-than-

favorable imége of the Springdale Chamber (14% Fair, 6% Poor). A large
segment of the total sample of respondeﬁts, 45%, had No Opinion of the

Springdale Chamber.




Opinion Of Springdale Chamber OF Commerce (continued)

By Location

®  Removing the No Opinion responses, the ratio of combined Excellent/Good (favorable)

to combined Fait/Poor (unfavorable) ratings of the Springdale Chamber of Commerce
differed little in Springdale (44% Excellent/Good vs. 24% Fair/Poor) and in the Non-

Springdale area (27% Excellent/Good vs. 15% Fair/Poor).

Agreement With Statements About Spriﬁgdale Chamber Of Commerce

Total Sample

Respondents were asked how much they agreed: with five statements about the
Springdale Chamber of Commerce, rating their level of agreement with each statement
from "1," or Stro_ngly Disagree to "5," or Strongly Agree. There was generally not a lot
of strong reaction to the five sfatement’s, with at least a 23% No Opinion score for all
five statements in the total sample, and the highest "5“‘ or Strongly Agree score among
all respondents being for the Stétements that the Springdale Chamber Serves as a
resource for businesses and individuals that need information about Springdale and
Promotes the city of Springdale and its amenities (14% Strongly Agree score each). Not’
as eﬁcouraging was the fact that equal 6% segmeﬁts of the total sample Strongly Agree
and Strorigly Disagree that the Springdale Chamber Trains the future leaders of
Springdale and that Brings new businessés and jobs to Springdale actually attracted
more Strongly Disag:ée mentions than Strongly Agree mentions (9% vs. 6%). A |
As far as the statement that "the Srpringdale Chamber of Commerce is an effective force
of influence for the betterment of Springdale," about half of all respondents, 48%, either
Strongly Agreed (13%) or Somewﬁaf Agrecd (35%) with this statement, as compared
to jusf 13% who either Somewhat Disagreed (8%) or Strongly Disagreed (5% ) with this
statement. About four in ten respondents were Not Sure h'owimuch they agreed with
the statement that "the Springdale Chamber of Commerce is an effective force of

influence for the betterment of Springdale” (39%).
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Agreement With Statements About

- Springdale Chamber Of Commerce (continued)

By Location

There was only one of the five statements about the Springdale Chamber of
Commerce that had a notably higher "5," or Somewhat Agree score among
Springdale respondents,-as compared to those in the’ Non—Springdaie area --
Serves as a resource for Eusinesses and individuals that need information about
Spﬂngdale (23%, vs. 16%, removing. No Opinion responses to make this
comparisén). However, for the 'foﬁr other statements about the Springdale
Chamber, the "5," or Strongly Agree scores differed by no moré' than two points
based on whether a respoﬁdeht lives in Springdaie or the Non-Springdale area.
Half the Non-Spririgdale survey participants, 48%, and three jnlten of those
surveyed in Springdale,‘ 30%, said they wefe Not Sure when asked how much
_they _agreed with the statement tha-t. "the Springdale Chamber of Commerce is
an éffective force of inﬂuenée for the betterment of Springdale." Based on the |

ratio of the number of Strongly Agree or Somewhat Agree mentions to

'Somewhat Disagree or Strongly Disagree mentions, reaction to this statgmexit
- among respondents with a definite opinion was actually a little more favorable

" in the Non-,Springdale‘.area (43% combined'Strongly Agree/Somewhat Agree

score 'vs. 9% Somewhat Disagree/Strongly Disagree score) than in Springdale

(53% vs. 17%).
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Conclusions -

Overall Survey Results. In this survey of 500 Northwest Arkansaé consumers, the vast
majoﬁty of respondents, 80%, had either a Very favorable or Somewhat favorable
overall opinion of Springdale as a place to live or visit; this Very favorable/Somewhat
favorable percentage rose ‘;o an impressive 90% in Springdale i;cself, and was a
réspectabl‘e 70% among those in the Non-Springdale portion of the survey sample.
In another survey question, the category "Liking living in Springdale" ‘wés the leading
response g’ivenl when Springdale respondents were asked to name aspects of
Springdale they felt s-trongly about. |

And, as we will discuss in more depth, certain aspe;:ts of Springdale drew a good deal
of praise from respondenfs, such as the Jones Center for Families, the Springdale
Public Library, aﬁd Springdale’s Fire Departmént, Public s‘chqol system, and Police
Department.

Throughout the survey interviews, we got the impression that many respondents take

pride .in the growth that has taken place in recent years in Springda}e and Northwest

Arkansas, even though, as we will be discussing, quite a few people took issue with

| perceived problems that have acct)mpaniéd the area’s growth.

The remainder of these Conclusions will look at various survéy results and their
possible implications for how Springdale communicates itself to Springdale, Northwest
Arkansas, and beyond. We'll also be looking at what réspondents had to say in the
series of guwéy queéti_ons about the Springdaie Chan:_lber of Commerce, a's well as
discuss ways m which the Springdale Chamber might make use of the results to those

questions in its future marketing efforts.




2)

Roads/Cleanliness/Traffic. As we mentioned above, the rapid growth in Springdale
was seen as a positive by mﬁny respondents, and they realize that some of the
amenities they enjoy today would not be possible without that growth. However,
Springdale’s growth has, in the opinion of some, brought problems that need to be
addressed, and those concerns represent probaBly the primary point of emphasis
emerging frorﬁ this survey.

Specifically, Roads, Cleanliness, and Traffic were é few major aspects of S‘pringdale
that are somewhat related and were seen in this survey as having been negatively
impacted by the growth that has taken place in Springdale.

As far as Roads, when respondents werle asked to rate their opinion of Springdale’s
road system on a "1" to _”5 " scale where "1" means Poor and "5" means Excellent, oniy
4% of all 500 respondents Ijated Springdale’s road system as Excelleht; by contrast;
15% of respondents assigned a Pobr rating tﬁ Springdale’s r‘oad system. Then, when
survey participants were asked to state in their own words -- without a list of aspects

provided --- what aspects of Springdale they feel strongly about, the opinion that

Springdale Needs better roads ranked among the top categories of responses; such

comments included mentions of roads that are seen as dangerous or needing repair.
On Cleanliness, in the "1" to "5" rating scale just mentioned, The attractiveness of
Springdale had only a 6% Excellent score in thé total sam?le‘, as compared toa 13% -
Poor rating. And,vas an aspect of Springdale they fee] strongly about, the opinion that
Springdalé Needs to be cleaner/more attractive was, like Needs better roads, one of
the leading categories of aspects of Springdale mentioned; among specifics noted by
respondents were the presence 'Qf -trash, as well és old buildings and signs thaf'

respondents felt needed to be removed.
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Concerns aBout Traffic in Springdale prixﬁarily emerged in the survey question asking
what aspects of Springdale .respondents feel strongly about, as Improving the traffic
situation (mainly the traffic céngesﬁén) was, with - Needs better roads and Needs to be
cleaner/more attractive, among the most-often cited aspects of Springdale mentjoned.
In addition to the specific areas of Roads, Cleanliness, and Traffic, but related in some
ways, in the survey question that asked respondents to name off the top of their head
aspects of Springdale that they feel strongly about, one of the relatively frequently-
mentioned categories was Negative aspects of growth, planning, and zoning.

What to make of the above-mentioned survey results? For one fhing, the fact that Poor
ratings were Ahigher than Excellent_ ratings for Springdale’s road system and The
attractiveness of Springdale is quite significant, indicating the depth of respondent concern
about these two areas. And, the various survey scores regarding Roads, Cleanliness, and
Traffic as needing improvement that we have been discussing in this section in the opim'oﬁ ‘
of those interviewed in this survey were pretty much equal among Springdale respondents
and Non—Springdale respondents, thereby indicating that these are areas of concerﬁ
throughout Northwest Arkansas. |

The next section of these Conclusiqns will offer some suggestions on how Springda‘ie
might address the aspects of Springdale we have just discussed, including, importantly,
ideas on how any actions might be commum'cafed to the public.

Actions And Communication. We are not in a position to know the specifics of .

. Springdale’s expenditures (and those of the state and federal gdvernment) in the areas we

- reviewed in the previous section -- Roads, Cleanliness, and Traffic -- and we realize that

simply saying money should be spent to address these issues can be a lot easier said than
done given the competition for the available’ government funds and the many demands

for those funds.
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However, the various survey results we have been detailing regarding Roads, Cleanliness, and
Traffic were notable enough that we feel these related areas fepresent Springdale’s greatest
current challenge, at least according to this survey.

While the sPecxffics; of how available money is spent to make ﬁnprovements in.the areas of
Roads, Clcanh'ness,.and Traffic are up to others to decide, from an image standpoint we feel
comfortable saying thét Spfiﬁgdale needs to make some effort in these -areas, in ofder to
demonstrate to the public that Springdale’s leaders realize improvements need to be made
in these arecas, and that v‘vhile all the needed improvements can’t be made overnight, the
public can be assured that plans are being made and actions are being tékén.

Whatever actions Springdale is able to initiate short term regarding Roads, Cleanliness, and
Traffic need to be communicated to the public, and in a big way, including informing the
public about those imp'rovements that are already being made, or have been made (and, in
fact, some fecent road improvements were noted bjr a féw participénts in this survey). We
were impressed by hOW knowledgeable respondents in this survey seemed to Abe about topics

such as growth, zoning, and traffic patterns. And, while their interest in these subjects for the’

- purposes of this survey revolved around the concerns we have been discussing, this interest

also means that Springdale has an audience that will be receptive to hearing about the city’s
future plans in areas such as Roads, Cleanliness, and Traffic. Springdale should develop a
comprehensive plan for informmg the public about projects in areas such as Roads

Cleanliness, and T_raffic, using various media outlets, the Internet, etc., to communicate the

dates when improvement projects in areas such as Roads, Cleanliness, and Traffic are set to

Begin, and then keeping people up-to—daté with detailed and ffequent progress re_ports; as wdl
anticipated compleﬁon dates. In other words, Springdale should speak to the public’s interest
in knowing about Spri'ngdale’s plans for the future, while at the same time taking actions in
areas that are of concern to thle public, such as Roads, Cleanliness, and Traffic (with the

added benefit that because these three areas are somewhat related, improvements in one area

have the possibility of improving one of the other arc_és as well).

12
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It is important to remember that the issues we have been discussing arise out of a

positive, that is, the growth of Springdale and its attractiveness as a place to live. Just as

- the public needs to be informed about improvements that will be taking place to address

the issues that haverar'isen from Springdale’s growth, it would also probably be a good
idea to remind the public about all the amenities and othgr benefits Springdale has
already realized because of ifs Tecent growth.

Make no mistake though, the level of response we heard about areas such as Roads,
CIean]jness, and Traffic in this survey leads us to conclude that the public cioes have

serious concerns about these areas, and it is apparent that actions over and beyond what

~ 1s currently being done are needed (at least in the opinion of many of those interviewed

for this survey), or, at the very least, there needs to be better communication about

' Springdale’é future plans to deal with the ramifications of its growth. This cominuhipation

should take place throughout Northwest Arkaﬁsas, as Non-Springdale res_pondénts in this

survey were as likely as Springdale respondents to voice concerns over Roads, Cleanliness,

and Traffic.

The Hispanic Population. Other than the need to improve the Roads,' Cleanliness, and

- Traffic in Springdale, probably the other issue in this survey that elicited the most

pronounéed response from those interviewed was the Impact of the Hiépanic population.
In the survey question that asked responderits to say in their own words what aspects of
Springdale they felt strongly about, the category Impact of the Hispanié population

(almost always mentioned in a negative tone) tied for the most mentions with the category

‘Liking Springdale, and, as far as negative categories of aspects of Springdél_e that were

mentioned, the Iinpact of the Hispanic population was named far more often than any
other negative category, and it was mentioned prominently by both Springdale

respondents and Non-Springdale respondents.

13
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In citing ‘the Impact of the Hispanic pdpulation as an aspect of Springdale they feel
strongly about, some respondents didn’t mention a specific problem being caused by the
Hispanic population, but others did refer to the strains that they feel the growth in the

Hispanic population has placed on city services, or noted instances of crime in which

Hispanics have been involved, or in a few cases simply expressed their feeling that

Hispanics were "taking over."
Certainly many of the ills attributed to the Hispanic population by survey participants can
also be found in the non-Hispanic portion of the Springdale population. And, the

Hispanic population is surely making many positive contributions that have .helped

. Springdale’s growth. However, we detected a real resentment toward the Hispanic

population on the part of many respondents -- especially résentment toward those living
in "Springdale i]lé gally -- aﬁd this resulting tension is somethin'g that Springdale leaders will
need be prepa;cd to address, if they aren’t already, even if some people are speaking
about the Hispanic popuiaﬁon out of ignorance, fear, or discrimination. What Springdale
says -_relativé to concerns about the Hispam'c'population will probably not be easily crafted
as this is ce.rtainly a sensitive issﬁe tha’; hés many sides to it,‘including the need to educate
the gener'al population about the positive Impact of the I—H§panic population.
Government—Related Entities. A couple of surve)f questions measured respondeﬁt opinion
about various Springdale governmént entities; results for these su1;vey quéstions drev;r both . |
positive and negative responses.

First, the positive. When respondents rated their opinion of nine aspects of Springdalé,
the three highest-rated aspects of Springdale in terms of Excellent ratings in the total
sam_plé v‘vere all government eﬁtities: the Springdale Fire Department, which had bj'r far
the highest rating overall, the Springdale Police Départment, and tﬁe Springdale public

school system.

14



The city of Springdale should consider leveraging the positive percepti.on of its Fire and
Police departments, as well as its Public school system, by featuring the personnel,
programis, and accomplishments of these organizations in advertising and ﬁlarketing the
city does to communicate its image in the régidn. By the way, the Springdale Fire
Department, Springdale Police Departrment, gnd Springdale pﬁbh’c school system Had the
three highest Excel]]ent rating scores for the various Springdale aspects among both
Springdale and Non-Springdale reépondents (though thé scores werén’t real high m the
Non-Springdale area), thereby enhancing these entities’ value even more as components
‘of Springdale’s marketing messages.

While respondents were very -positive about Springdale’s Fire Department, Police
Department, and Public school system, they were equally negative about two otﬁer aspects
of Springdale they were asked to rate‘- in the survey quéstion that measured opinion of
various Springdéle aspects: Cify Government helpfulness and ﬁe Springdale City Council’s
effectiveness. In addition, tile later survey question that asked survey participagts to .
name, in their own words, aspects of Springdale they feel strongly about, provides some
insighf into specific issues that may have resulted in the low ratings Spriﬁgdale receliveld
on City .quernment helpfulness and the Spriugdale. City Council’s effectiveness. .
Interestingly, althougﬂ it was singled out as a positive aspect of Springdale by several
respondents, the new baseball park and its financing drew criticism from others; such
negative comments about the baseball pafk were only made by Springdale respondents,
none from Non-Springdale respbndents (althoﬁgh favorable comments about the baseball
park were heafd in both the Springdale and Non-Springdale afeas).

To be sure, there will always be some criticism of local government officeholders in any
city. The SuCCGSSfl.lleOIIlHlLlIIiCaﬁOII of Springdale’s future growtfl initiatives that we
discussed earlier in these Con.clusions-would seem to preSent'Spimgdale City Government

with an excellent oppdrmnity' to Improve its perception in the community.

15
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Springdale Chamber Of Commerce. A section of survey questions sought to gauge

respondent opinion about the Springdaie Chamber df Commerce.

Wheﬁ asked to rate their opinion of the Spi‘ingdale Chamber of Commerce after being
read a description of the work the Springdale Chamber does, 45% of all respondents
(32% of those in Springdale, and 58% of Non-Springdale respondents), said they have No
Opinion of the Springdale Chamber of Commerce. This result is not entirely surprising
given that the survey éample was made lup of people from aﬂ walks of life, some of whom
closely follow the work of organizations like the Springdale Chamber, some of whom
dom’t. Atthe same time, the level of No Opinion about the Springdale Chamber prév:ides
the Chamber with an excellent opportunity to educate a sizeable segment of the area
population that is not familiar with the work the Chamber. does oﬁ' behalf of Springdale
(including the rcﬂe the Springdale Chamber has played in the citir’s growth, as well as the
work the Chamber does to help address -séme of the issues we discussed eatlier in these
Conclusions, such as working to improve transportation in the érea).

Amoﬁg suﬁey participants who de have a specific opinion of the Springdélé Chamber,
opinion was more favoﬁble. than unfavorable, but ndt overwheMgly $0, providing even
more reason for the Springdale Chamber to inform the public about the work it does.
This survey also included several stétements about the work of the Springdale Chamber
of Commerce for which responcients were asked to indicate the degree to which they

agreed with those statements;_ As migﬁt be expected given the relatively high level of

“overall No Opinion about the Springdale Chamber that we noted above, there were also

many respondents who were not able to say how much they agreed with the various

statements about the Springdale Chamber, especially Non-Springdale respondents.

16
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Among those.pe()ple who were able to express a leve] of agreement with the va_rioqs
statements about the Springdale Chamber of Commerce, there was not much in the way
of strong opinion sroiced, whether positive or negative. While it might be of some concern
that the statements ‘about the Springdale Chaﬁber did not draw a higher level of

agreement than they did, there was not a sizegble portion of those with an opinion about

- the various statements who said they disagreed with the statements, so, we again have a

survey result that suggests an opportunity for the Springdale Chamber to inform people

about its work.

. The Springdale Chamber of Commerce -obviously has been a major reason for the rapid

growth of Springdale in recent years. The questions a_skecl in this survey regarding the
work of the Springdale Chamber indicate that there is room for the public to be better .
informed about the work of the Springdale Chamber. Moreover, the fact that there was
niot much difference in the result'srfor the Springdale é;hamber-rslated questions among
Springdale re.spondents and Non-Springdale respondents may ‘well mean that the
Springdale Chamber’s educatlon effort should start in Sprmgdale itself.-

Specific Springdale Amemtles One of the early survey questions asked respondents how

often they use various Springdale amenities. One amenity in particular ranked relatively

high in thé usage results among Springdale respopdents, as well as Non-Springdale
respondents (thereby strengthening its importance), whﬂp also drawing favorable side
comments from respondents thfoughout this survey, and that amenity was the Jones
Center for Families. This facility, which servss so many different secfors of tile
community, appears to be srery well-regarded by 2_1'101: of peopls, based on.the results of
this survey, and we strongly urge Springdale, even more than it may aiready be, to make
the Jones Center for f‘ami]ies a mors prominent focal point of its marketing messages in

Springdale and throughout Northwest Arkansas.

17



In addition to the Jones Center for Famﬂies, survey results for _bther Springdale
amenities -are also worth pointing out. The Springdale Public Library was easily the
most-often used amenity‘among Springdale responde‘nts,' and clearly is popular with
the Springdale portion of the survey sample. Even some Non-Springdale respondents
said tﬁey had used the Sp.ringdale Public Library fairly often, .and s0, to the extent
Non-Springdale residents can use the Springdale Public Libf_ary, and given the library’s
high level of popularity among Spr_ingdale survey participants, we recommend that
Springdale market the various programs and seﬁices available at the Springdale Public

Library throughout Northwest Arkansas, including pursuing reciprocal programs with

other libraries in the area.

There were two Springdale amenities that enjoyed a good level of usage among
Springdale respondents, but had quite low usage in the Non-Springdale area:
Springdale’s parks and the Springdale Youth Center. Given their popularity in
Springdale, consideration might be given to devoting more communication to
Sprihgdale’s parks and the Spﬁngdale Youth Center in the Non-Springdale area,
iﬁcluding commﬁnicating why people in the Non~Sprmgdale area would be iﬁterested
in these amenities. |

Finally, threc. Springdale amehities, two of which have to do with the arts, had fziiﬂy
low usaée in b__@ Springdale and the Non-Springdale area, and so should be looked
at as pri;ne candidates for future marketing ﬁessages designed" to bring more visitors
to Springdale, as well as td encourage f:aore xrisité from.‘S-pringdale reéidents
themselves; those three amenities are the Arts Center of the Ozarks, the Springdale

Aquatic Center, and the Shiloh Museum.
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DETAILED FINDINGS

What Is Respondents’ Overall Opiniocn About Sprmgdale
As A Place To Live Or Visit?

- Total Sample & By Spﬁngdale/Non—Sprjngdale Respondents -
e The survey began by asking sespondents their overall opinion of Springdale as a place
to live or visit.
Total Sample
® Among all 500 people surveyed, a healthy 80% rated their overall opinion of Springdale
as either Very favorable (29%) or Somewhat favorable (5 1%), with only 5% having a Not

at all favorable opinion of Springdale.

By Springdale/Non-Springdale

e While it would be expected that Springdale respondents would nave a more positive
opinion of the city than Non-Springdale respondents' (given the fact that they chose to
live in Springdale), the 43% of Springdale respondents who have a Very favorable
opinion of Springdale is three times hlgher than the 14% Very favorable Tating among
Non—Spnngdale respondents and perhaps a larger dlfference than Would be expected.
However, the combined Very favorable/Somewhat favorable opinion of Springdale among
Non-Springdale respondents was a respectable 70% (vs. a verj strong 90% among

Springdale respondents).

, ' : Non-
Total .  Springdale .~ Springdale

_ . (500) ' (250) (250)
Overall Opinion About Springdale - : ‘ o
Very favorable | : 29% 3% O 14%
Somewhat favorable : 51 - 47 . 56
Not very favorable 15 9 21
Not at all favorable 5 1 9,
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How Did Respondents Rate Their Usage Of
O " Various Springdale Amenities?

- Springdale Respondents -

:ﬁting their opinion of Springdale overall, survey participants were asked how often
se nine Springdale amenities. For each amenity, respondents gave a rating of
3ﬁ "1"and "5," with "1" meaning they Never Use the amenity and “5;' meaning they
Use the amenity. Results for this sﬁrvey question are shown in the table on the
rage for Springdale respondenf;s and the table on page 23 for Non-Springdale -
dents, with summary tablesr on pages 26 énd 27.
king at the "5" or Often Use scores for each amenity, the Springdale Public Library
1s to be the amenity ﬁlost often used by the Springdale respondents surveyed (24%
Use percentage). |

were three other Springdale amenities that more than 10% of Springdale
1dents said they Often Use: the Jones Center for Families (16% Often Use);
idale’s parks (13%), é_nd the Springdale Youth Center (13%). |
- as those amenities Springdale respondents reported that they use relatively less
more than half of those interviewed in Springdale said they Never Use (giﬁin_g "
3) the Springdale Aquatic Center (63% Never Use), Springdale Youth Center
, Arts Center of the OzarkS (56%), Rodeo of the Ozarks (53%), and the Shiloh

m (53%).

O

~ (please see table on the next page)
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) - How Did Respondents Rate Their Usage Of
Q ' Various Springdale Amenities?
(continued)

) | | ' - Springdale Respondents - -

: Percentage Of Respondent

e ' : : Ratings* '

\ - s g N T
(250)  (250) (250)  (250)  (250)

Springdale_ Amenities

% Springdale Public Library 24% 17 19 13 27
Jones Center for Families 16% 10 20 26 28
Springdale’s parks 3% 10 2 26 29
Springdale Youth Center 13% 7 11 8. 61
Rodeo of the Ozarks 9% 7 1417 53

O NWA Convention Center . 8% 10 22 - 19 41

)

} Arts Center of the Ozarks 7% 7 13 . 17 56

! Springdale Aquatic Center =~ 7% = 7 12 11 63

} _ :

) Shiloh Museum , 4% 6 13 24 53

} < . .

}_

)

}

¥

)

}

} -

] .

Q * - Respondent ratings range from "1" for Never Use the amenity to "S" for

. - Often Use the amenity.
) - Note: Percentages read across.
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How Did Respondents Rate Their Usage Of
Various Springdale Amenities?

- Non-Springdale Respondents -

e Now we’ll look at how often Non-Springdale respondents use the nine Springdale

amenities tested in this survey question; results are shown in the table on the next page.
Certainly it is not surprlsmg that the various Springdale amenities would not be used as
often by N on- Springdale resPOIldents as by those in Sprmgdale At 13%, only the Jones
Center for Families was mentioned by more than 10% of Non- Springdale respondents

as a Sprmgdale amenlty they Often Use ("5" rating).

Other than the 13% Often Use score for the Jones Center for Families, no other amenity

‘had higher than a single-digit score not only in the "S" or Often Use category, but also

in the "4," or next-to-highest usage category If "4" or "5" levels of usage are combined,
the NWA Conventlon Center and the Rodeo of the Ozarks could be sa1d to be two other
Springdale amenities used comparably often by Non-Sprlngdale survey ‘participants
(combined "4" and "5" scores of 17% and 15%, respectively).

Two-t_hirds of the Nén-Springda]e sample Never Uses ("1" rating) the Arts Center of the
Ozarks (67% Never Use), Shiloh Museum.(67%), and Springdale’s psrks (67%), while
three-fourths Never Use the Spn'ngdale'Public Library (76%), ancl: s_ver 80% Never Use

the Springdale Youth Center (90%) and the Springdale Aquatic Center (82%).

(pléase' see table on the next page)
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How Did Respondents Rate Their Usage Of
 Various Springdale Amenities?
(continued)

- Non-Springdale Respondents -

Percentage Of Respondent

7 Ratings*
St 4" 3 2" i

(250)  (250) (250)  (250)  (250)
Springdale Amenities |
Jones Center for Families = 13% g 16 27 36
NWA Convention Center é% 9 - 11 20 52
Rodeo of the Ozarks 7% 8 13 17 55
Springdale Public Library 6% 4 _ 7 7 76
Arts Center of the Ozatks 5% 6 8 14 67
Shiloh Museum 5% 3 6 19 67
Springdale’s parks 4% 4 11 14 67
Springdale Aquatic Center é% 3 4 8. 82
Springdale Youth Center 2% 2 4 2 - 907
* Respondent ratings rahée from "1" for Never Usé the amenity to "5" for

~ Often Use the amenity.
Note: Percentages read across.
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How Did Usage Of Various Springdale Amenities
Compare Based On Where Respondents Live?

® Having separately seen the level of usage for the nine Springdale amenities among

Springdale respondents and Non-Springdale respondents, the table on page 26 is an

attempt to compare the results for these two segments of the survey sample. For each

~ amenity. listed in the table on page 26, shown, for both Springdale and Non-Springdale,

- is that amenity’s _combin_ed "5" (Often Use) and "4" (the next-to-highest uéage category)

score, in other words, the percentage of respondents who we will consider "Users" of the

amenity, for the purposes of this analysis.

Those aﬁenities inwhich there is the greatest Usé:ge score difference between Springdale

respondents and thbse in the Non-Springdale area wéuld seem to indicate those

Springdale amenities for which there is room to increase usage among Non-Springdalf_:

residents. The greatest difference in amenity Usage score was for the Springdale Public

Library (41% combined "4/5" score in Springdale, vs. 10% combined "4/5" Non-Springdale .

score). Not only was there a large difference for usage of the Springdale Public Library

~ in Springdale vs. Non-Springdale, but this difference occurréd on the ameénity most often

used by Springdale respond@nfs. What this suggeéts is that to the extent Non-Springdale
residents can use the Springdale Public Library, Springdale shoul& cqmmunicate to Non-
Springdale residents the fact that they can use the library, as well as inform people
outside of Spriﬁgdale about what is available at the libra;y.

Similarly, two other Springdale amenities that saw a sizeable Usage score &ifferenc_é for

Springdale respondents, as compared to Non-Springdale respondents, were Springdale’s |

-parks (23% combined "4/5" score among Springdale respondents, vs. 8% combined "4/5"

score in the Non-Springdale area) and the Springdale Youth Center (20% vs. 4%).
(continued) |
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How Did Usage Of Various Springdale Améniﬁes
Compare Based On Where Respondents Live? -
o (continued)

® Another way to look at the results in the table on the next page is determining for which

Springdale amenities there is a good level of usage overall, but a small difference in Usage score

depending on whether a reépondcnt lives in Springdale or the Non-Springdale area. Somewhat

surprisingly, on five of the nine Springclélc amenities, there was .not'more than a five-point
difference in Usage score; those amenities were the Jones Ceater for Families (26% combined
"4{5" score in Sp;ing'dale, vs. 21% combined "4/5" score in the.No-n-SpringdaIe area), the NWA
Convention Center (18% vs. 17%), Rodeo of the Ozarks (16% vs 15%), Arts Center of the
Ozarks (14% vs. 11%), and the Shiloh ‘Museum (10% vs. 8%). " The fact that the Usage
percentages wére relatively. close for the Springdale and .the_ Non-Springdale segments on fh_e
above-mentioned Springdale amenities suggests a coﬁple of things: these five amenities should
be communicated to the Non-Springdale area since they are already relatively popular among

those who don’t live in Springdale, while, at the same time, these five close Usage scores indicate

 that perhaps these amenities could also be better communicated jn Springdale, given that,

'somewhat contrary to what would be expected, their usage levels were barely higher among '

Springdale respondents than among Non-Springdale respondents. Singled out for. special mention

should be the Jones Center for Families, the Springdale amenity that appears to best appeal to

people in both Springdale and the Ndn—Springdale area,'ranl;:ing second in Usage score in
Sprinédalc at 26%? and ranking first jn-the Non-Spfingdale area, with a ‘Usage score of 21%.
Also worth noting are amenities whose Usage (combined.“4/5" scores) were low among both
Springdale an'd‘ Non-Springdale respon(ients, iﬁdicatmg a need to raise usage of these amenities
among Springdale respondents especially (since these amenities are located in Springdale), but
also among Non-Springdale fespond'ents; the amenities in this category were the Arts Centér of
the Ozarks (14% Usagé- in Springdale, 11% Usage in Non;Springdale), the Springdale Aquatic
Center (14% and 6%, respectively), and the Shiloh Museum (10% and 8%, respectively).

(please see table on the next page)
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How Did Usage Of Various Springdale Amenities

() Compare Based On Where Respondents Live?
: : (continued) '
Non-
Springdale Springdale
. : (250) (250)
‘ Springdale Amenities
Springdale Public Library ~ _
4 or 5 rating . ' - 41% 10%
Jones Centér for Fémﬂies - . _
| 4 or 5 rating ‘ . - - 26% ‘ 21%
. Springdale’s parks
4 or 5 rating _ 23% 8%
Springdale Youth Center :
‘ 4 or 5 rating , 20% . 4%
. O NWA Convention Center
‘= - 4 or 5 rating : - 18% 17%
Rodeo of the Ozarks
- 4 or 5 rating : 16% 15%
Arts Center of the Ozarks :
~ 4or5rating . ‘ 14% 11% -
) : Springdéle Aquatic Center . ‘ _
; 4 or 5 rating : . 14% 6%
_; Shiloh Museum ‘ -
' 4 or 5 rating - - 10% - 8%

Note: Respondent ratings range from "1" for Never Use the amenity to "5" for
o | Often Use the amenity. '
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. Springdale Amenities

How Did Respondents Rate Their Usage Of
Various Springdale Amenities?

- Al Respondents -

® The table below shows the level of usage for all nine Springdale amenities for the total
sample of 500 réspondents, Springdale and Noﬁ-Springdale combined.

® Of the nine amenities tested, the Springdale Public Library and the Jones Center for
Families received the ‘highest percentage of "5" or Often Use mentions in the total
sample of respondents {(15% each), with the Jones Center for Famﬂies’.relative popularity
boosted by the fact that it had by far the llowest “1," or Never Use score (32%).

® Across all 500 survey participants, two Springdale amen_itiels sepafated fhemselves as
having somewhat higher Never Use scores than the seven other amenities: the Sprin_gdale
Youth Center (77% Never Use) and the Springdale Aquatic Center (73%).

| Percentage Of Respondent
_Ratings*

5" 4" 3 2" n°
(00) ~ (500)  (500)  (S00) -(500)

Spﬂngdale Public Library 115% 11 13 10 51
Jones Center for Families - 15% 9 18 26 32
NWA Conventios Center 8% R A 47
Rodeo of the Ozarks 8% 8 14 17 53
Springdale’s parks - - 8% 7 17 - 20 48
Spriﬁgdale Youth Center 7% 4. 7 5 _ 77
Arts Center -Of. the Ozarks 6% 7 10 _15 . 62
Springdale Aquatic Center 5% 5 8 9 73
Shiloh Museum - | 4% - 4 | 9 - 21 62
*- Respondent ratings range. from 1" for Never Use the amenity to 15" for

Often Use the amenity.
Note: Percentages read across.
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What Is Respondents’ Opinion Of Varioﬁs Aspects Of Springdale?

- Springdale Respondents -

e After indicating how often they use various Springdale amenities, the survey sample was

. next asked to rate their opinion of nine aspects of Springdale, using a "1" to "5" scale, with

"1" meaning Poor and "5" meaning Excellent. Respondents’ ratings of various Springdale
aspects can be found in the table c;n the next page for Springdale respondents, the table
on page 31 for Non—S'ﬁringd_ale respondents, with summary tables on pages 34 and 35.

Based on a comparisoﬁ of "5," or Excellent ratings for the nine aspects of Springdale, those
surveyed in Springdale appear to have the most favorable opinion of the Spri'_ngdale Fire

Department (42% Excellent). Not only did the Springdale Fire Department receive the

‘highest percentage of Excellent ratings, but its 42% Excellent score was quite a bit higher

- 15 points_ to be exact -- than tﬁe Excellent scores for the Spfingdale Police Department
aﬁd the Spri_ngdalc; public scﬁool system, whdseé?% Excellent scores tied for the second-
highest Exce;llent score among the nine Springdale amenities tested. Certainly worth notingr
is the fact that related cify_ servi.ces, the Springdale Fire Departmen'; and the Springdale
Police Depaxtment, were judged so positiveiy by Springdale respondents.

In addition to the three aspects of Springdale discussed above, tﬂe Available healthcare for
Springdale citizens also fare‘d pretty well in its Excellent mentions from Springdale
respondeilts‘ (24%_ Excellent). However, four aspects of Springdale had Excellent scores
under 10%, certainly lower than might be expected. Of the;se four aspects, two each are
somewhat related: The attrﬁﬁiv’en:ess of. Springdale (8% Excellént), which could. be
impacted by the condition of Springdale’s road system (4%), and Jocal government, with
City Government helpfulness being rated. as Excellent by 5% of Springdale respondents,
and Springdale City Council’s effectiveness rated as Excellent by 4% of those in Springdale.

‘(please see table on the next page)
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What Is Respondents’ Opinion Of Various Aspects Of Springdale?

(continued)

- Si)ringdale Respondents -

Percentage Of Respondent

Note: Percentages read across.

29

Ratings*
. . No
5 "4t m3v A - "'  Opinion
~(250)  (250) (250)  (250) (250) (250)
Springdale Aspects
Springdale Fire Department  42% 38 10 1 1 8
Springdale Police Department 27% 39 20 6 1 7
Springdale public school system 27% 36 14 6 3 14
Available healthcare for :
Springdale citizens _ 24% 33 21 8 5 9
How well Springdalé
‘absorbs new residents 14% 22 33 11 8 12
The attractiveness of Springdale 8% 17 35 28 12 -
City Government helpfulness 5% 21 30 16 - 13 15
Springdale City Council’s _ :
effectiveness , E 4% 15 34 19 12 16
- Springddle’s road system - 4% 10 45 23 18 -
* Respondent ratings range from “1" for Poor to "5" for Excellent.



®

What Is Respondents’ Opinion Of Various Aspects Of Springdale?

- Non-Springdale Respondents -

® In Jooking at how Non-Springdale respondents rated their opinion of the nine aspects of

Springdaie tested in this survey question, the "No Opinion" column in the table on the next
page is perhaps a good pléce to start. As might be expected given. that we afe talking about
respondents who don’t live in Springdale, over 30% of the Non-Springdale respondents
surveyed had No Opinion of seven of the nine aspects; this in turn obviously impacts the
scores for the specific ratings shown in the table for those seven aspects The aﬁpects of
Sprmgdale most closely related to its government bodles, the Sprmgdale City Council’
effectiveness and City Government helpfulness, had the two highest No Opmmn percentages,
both over 50% (55% and 54%, respectively). |

As to the specﬂic ratings of the nine Springdale aspects by Non-Springdale respondents, and
again keeping in mind the high level of No Opinion responses, the Spn'ngdaie Fire

Department is the best-regarded aspect of Springdale. The 15% Excellent, or "S," score for

the "Spn'ngdale Fire Department on the part of Non-Springdale fespondents was nearly

double the 8% Excellent ratmg for the two aspects of Sprmgdale with the second- hlghest
Excellent percentage: the Sprmgdale public school system and an entlty closely related to the
Springdale Fire Department, that being the Springdale Police Depari_ment

Of concern are the two Springdale aspects that had small No Opinion scores -- meaning Non-

Springdale respondents are familiar with them -- but also had very low Excellent ratings from

those in the Non-Springdale area: Springdale’s road system (5% Exéa_ﬂlent)‘ and The
attractiveness of Springdale (3%). Other Spripgdale aspects also had low Excellent scores,
but higher No Opinion percentages; the high No Opinion level does not ef;cuse the low
Excellent scores, but is impoi‘tant to keep in mind when looking at the table on the next
page. |

(please see table on the next page)
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What Is Respondents’ Opinion Of Various Aspects Of Springdale?
(continued)

. Non-Springdale Respbndents'-

. Percentage Of Respondent

Ratings*
| : No
g ngn u3y © man m Opirﬁon

(250)  (250) . (250) (250) (250)  (250)

Springdale Aspects

Springdale Fire Department 15% - 24 16 1 2 42 -

Springdale public school system 8% 26 19 - 7 4 36
Springdale Police Department | 8% = 22 26 4 3 37
Available healthcare for S

Springdale citizens ‘ 7% 28 - 23 7 4 31
How well Springdale e

absorbs new residents - 6% 22 21 8 6 37
Springdale’s road system 5% .11 44 - 25 123
The attractiveness of Springdale 3% = 12 39 30 14 2
City Government helpfulness 2% 10 - 22 5 7 54
Springdale City Council’s . : :

effectiveness - _ 2% 10 18 0 5 55
*  Respondent ratings range from "1" for Poor to "5" for Excellent.

Note: Percentages read across.
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How Did Opinion About Various Springdale Aspects
Compare Based On Where Respondents Live?

¢ Shown in the table on page 34 is a comparison of the Excellent (or "5") rating score each of the

" nine Springdale aspects received from Springdale respondents and Non-Springdale respondents.

To allow fo;' this comparison of Excellent scorés, the No Opinion responses have been removed
and Excellent scores compiled based on those respondents with a definite opinion of-each of 't'he
nine Springdale aspects; as a result, the Excellent scores for the nine aspects listed in the table
on pége 34 that compares Excellent scores based on wh;ather a respondent lives in Springdale

or the Non-Springdale area differ from the Excellent scores shown in the tables on pages 29 and

* 31, which did include No Opinion responses.

1t was interesting that the Springdalé aspects receiving the three highest Excellent, or "S," scores
were the same in Springdale and the ‘Non-Springdale area. In both Springdale and Non-
Springdale, the Springdale Firc.Deparh;leni recejved by far the highest Excellent rating score
(46% Excellent and 26% Excelient, réspectively), with the Springdalél pﬁblic school system (32%
and 12%, respectively) and the Springdale Police bepartmént (29% and 13%, fcspectiveif)

joining the Springdale Fire Department as haviﬁg the top three Excellent scores in both the

. Springdale and Non-Springdale areas. The fact that these same three aspects of Springdale had

the three highest Excellent sco}es in both the Spr-ingdale and Non-Springdale arcas stréngthens
their perception as being ﬁe’H—regarded aspects of Springdale.

On the other end, no more than 8% of respondents in both the Springdale and Non-Springdale |
areas assigned an Excellent rating to The #t&activenms of Springdale (8% Excellent in

Springdale, 3% Excellent in Non-Springdale), City Government helpfulness (6% and 5%,

* respectively), the Springdale City Council’s effectiveness (4% and 5%, respectively), and

Springdale’s road system (4% and 5%, respectively). So, it appears there is quite a bit of need

- to improve the perception of these four aspects of Springdale both in Springdale itself, as well

as in the Non-Springdale area (though the No Opinion scores for City Government helpfulness
and the Springdale City Council’s effectiveness were quite high in the Non-Springdalg: area).

(continued)
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How Did Opinion About Various Springdale Aspects
Compare Based On Where Respondents Live?
(continued)

e Even though, as we discussed on the previous page, the same three aspects of Springdale
had the three highest. Excellent, or "5," scores among both Spriﬁgdale respondents and
Non-Sprihgdéle reépondenté (i.e., Springdale Fire'Departmént, Springdale public schdol
system, and Springdale Police Department), in all three cases the Excellent score from
Springdale respondents was quite a bit higher than the Excellent écore frc')m- Non-
Springdale respondents: Sﬁringdale -Fii'e_Deparunent (46% Excellent in Sprjngdale V.
26% Excellent in Non-Springdale), Springdale public school systeﬁ; (32% vs. 12%), aﬁd
the Spﬂngdale Police Department (29%. vs. 13%). Therefore, even though fhese three
Springdale aspects are highly regarded in both the Springdale and Non-‘Springdale areas,

there is room to increase their Excellent ratings among Non-Springdale residents. -

(please see table on the next page)

33



How Did Opinion.About Various Springdale Aspects

)
Q Compare Based On Where Respondents Live?
} (continued)
)
: ‘
) Norn-
' Springdale Springdale
b : (250) (250)
} Excellent Rating Score ' :
; - Springdale Aspects
/ - Springdale Fire Department ' 46% 26%
Springdale public school systend ' ' 32 o 12
) x , | |
; Springdale Police Department _ 29 : - 13
) Available healthcare for Springdale citizens . 26 10
; - How well Springdale, absorbs new residents ' 16 10
) The attractiveness of Springdale 8 3
Q City Government helpfulness ' ' 6 ' 5
3 Springdaie City Council’s effectiveness | 4 5
) _ _ . ‘
] Springdale’s road system 4 5

— N

}
)
)
)

!

}
);

Note: No Opinion responses not included.
) B
)
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What Other Aspects Of Springdale Do Respondents Feel Strongly About,
- Either Positively Or Negatively?

- Total Sample & By Springdale/Non—Springdale Respondents -

Having expressed their opinion about varioys amenities and aspects of Springdale, survey
participants were given the opportunity to mention ény other aspect of Springdale they feel
strbngiy about, either positively or negatively. The categories of Spn'ngd'ale aspects listed in
the table on page 40 were mentioned by a minimum of 2% of all respondents. -Then, pages
41-46 list the verbatim resioonses of Springdale respondents before they were categorized for

the table on page 40, while pages 47-50 list the verbatim responses of Non-Springdale

~ respondents before they were categorized. Keep in mind that each bullet point in the lists

on pages 41-50 represents the thoughts of only one person, so any one response should not
be given undue importance. Alo, as in all open-end survey questions such as this one, we

record what the respondent said, whether it be accurate or inaccurate.

Total Sam le

® In looking at the table on page 40, you will notice that the percentage of respondents who

mentioned the various other aspects of Springdale they feel strongly about is fairly low.
However, keep in mind that since we were asking for aspects of Springdale people feel
strongly about, anything that was mentioned, regardless of how often, is probably worthy of

attention, especially since many of the comments represent areas in which Springdale is

- perceived to need improvement and respondents felt strongly enough about these areas to

mention them.

..Across all 500 survey participants, the two léading other aspects of Springdale that -

respondents said they felt strongly about were that they Like Springdale and comments about
the Impact of the Hispanic population (8% each).

(continued)
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- What Other Aspects Of Springdale Do Respondents Feel Strongly About,
Either Positively Or Negatively?
(continued) ‘
- Total Sample & By Springdale/Non—Springda.Ie Respondents -
Total Sample (continued)
® While not discounting the 8% of respondents who took the opportunity of this survey
question to say they Like Springdale, probably what is more notable is the othér aspect of
Springdalé that 8% of those surveyed said they feel strongly about, the Impact of the
Hispanic population, about. which most respondents did not mention in a positive light, with
perhaps such sentiment best summed up by those respondents who feel the Hispanic
population is- "téking over."
¢ Underscoring the degree to which the Impact of the Hispanic population is on the mind of
respondents, the 8% of the total survey sample who mentioned this aspect of Springdale.
that they féel stréngly about was three points highef than the 5% of those surveyed who
made up any other category of comments about Springdale thaf could be!cons_idered as
suggesting iﬁlprovements the city needs to make: Need better roads in Springdale, the need
to Iinprove the traffic si_tﬁation in Springdale, and Springdale Needé to be clemer/ﬁore
attractive.
¢ The three above-mentioned aspects of Springdale cited by 5'% of respondents each ---
_Roads, Traffic, and Cleanlinéss -- were areas thaf, as the iﬁdividual éomments beginning
on Page 41 show, resPOlnd.ents feel_ quite strongly about.  To some degree, the areas of
Roads,"Tfa’ﬂic, and Qeanﬁness are related, so that as Springdale makes progress in
addressing concerns in each one of thesé areas, the two other areas might be positively
impacted as well. And, in f:act, 2% of Iespondents have already noticed efforts _.that have
been made on Roads that have resulted in the opinion that Springdale’s Roads are better.
' (cont:inﬁed)
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What Other Aspects Of Springdale Do Respondents Feel Strongly About,
Either Positively Or Negatively?
(continued)

- Total Sample & By Springdale/Non-Springdale Respondents -

Total Sample (continued)

e While a few survey participants voiced positive comments about Springdale’s government

bodies in th_is survey question -- as well as assigning favorable ratings to Springdale’s fire
and police departments in an earlier survey question -- other aspects of loéal government
were not seen'solfavorably. In this survey question, a few respondents made various
Negative comments about local quernxﬁent bodies (3%), while others, 4% of all
respondents, specifically cited Negative aspects of growtﬁ/planning/zoning in Springdale,
which, while not totally caused by government entitiés, are areas that local government
can shap‘e and influence, at least to some degree. - |

Respondent opinion was divided about 2 couple of aspects of Springdale. For 3% of the

total survey sample, an aspect of Springdale they felt strongly about was the-city’s Good

restaurants/stores/attractions, yet, other respondents, 4%, said Springdale Needs more

Iestaurants/storés/attracﬁons. And, regarding the new baseball p_afk and team, equal 2%
segrneﬁts of those surveyed said they felt that The new ballpark/team is a positive and
think The new ba]lpark/téam isa negétive. |

Note that in answering this survey question, over half of all respondents, 54%; mentioned
No other aspect of Springdale they feel strongly about. Mény of the people represented
by this segﬁent could be said to be satisfied with living in Springdaie (among Springdale |
respondents) or to not have any issues with Springdale or n0£ know much _about_
Springdaie (among Non-Springdale respondents).

| | (continued)
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What Other Aspects Of Springdale Do Respondents Feel Strongly About,
- Either Positively Or Negatively?
(continued) |
- Total Sample & By Springdale/Non-Springdale Respondents -

By Springdale/Non-Springdale

e There were only a few differences in the percentage of Springdale respondents and the
percentage of Non-Springdale respondents regarding other aspects of Springdale‘ that they
felt strongly about. | ‘ |

e Within the Like Springdale categdry, the main specific comment of the 12% of Springdale
.survey' participants in the Like Springdale segmeﬁt was that they like living in Springdale.
Obvicusly no one in the Non-Springdale group can say they liké living in Spriﬁgdale (since
they don’tlive in Springdale), but many of the 4% of Non-Springdale respondents in the Like
Springdale category did say Springdale is a nice place. We recommend not focusing on the
difference between the 12% and 4% figures since they reflect, for the most part, two
different segments of réspond_ents, those in Springda]e. and those outside of Springdale.

e Somewhat more Non-Springdale respondents, as compared to Springdale respondents, said
Springdale hés Gocod restaurants/stores/attractions (5% vs. 1%). Givep this, it is perhaps not

' surprisiﬁg that only 2% of thése in the Non-Springdale area, but 5% in Springdale, feel that

Springdale Needs more restaurants/stores/attractions. |

' All of the survey participants who said The new ballpark/team isa negative ﬁve inlSpringda]e
(3% of Springdale respondents), yet equal 2% segments of Springdale and Non-Springdale -
respondents; think The new ballpark/team is a positive. |

e The fact that nearly equal, relatively high percentages of Springdale and Non-Springdale
respondents (7% and 8%, respectively) said they feel étrongly about the Impact of the
Hispanic population in Springdale reinforces the importance of this issue. |

(please see table on the next page)
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What Other Aspects Of Springdale Do Respondents Feel Strongly About,
Either Positively Or Negatively?
(continued)

- Total Sample & By Springdale/Non-Springdale Respondents -

Total Springdale Spgr?gnciale
(300) (250) - (250)
Other Positive/Negative
Aspects Of Springdale
' Like Springdale : 8% 12% 4%
Impact of Hispanic populati@n 8 7 8
Needs better réads ' 5 _ 6 : 4
Improve the traffic situation’ 5 | 5 4
Néeds to be cleaner/more attraétive , 5 5 4
Negative aspects of growth/planning/zoning 4 5 : 4
Needs more restaurants/stores/atfractions 4 5 2
Govér_nment bodies (negative) -3 -4 2
Good restaurantS/s£ores/attractions 3 N 5
Roads are better | o 2 3 1
lGoold business environmeﬁt : 2 2 | 2
The new ballpark/team (ppsifive) 2 2 2
The new ballpark/team (negative) .2 ‘ 3 | | -
Other (less than 2% each) _ 13 6 | 11
No other aspect mentioned 54 47 60
Note: Verbatim responses are listed on pages 41-46 (Sprmgdale respondents) and pages 47~

50 (Non-Springdale respondents)
: Multiple responses are allowed.

’Z
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‘What Other Aspects Of Spnngdale Do Respondents Feel Strongly About
' (Sprmgdalc Respondents - Page 1 of 6)

No place to put an upscale restaurant to take business clients for lunch. Wish there was
some way to make the main thoroughfare more attractive other than Highway 71
businesses and car lots.

Feel like the Hispanics are taking over the city, and there are many illegal ones coming
in also.

Trashy yards; people get by with this and city government does nothing about it.
Quality is not too bad here, but it could improve somewhat.

A dirty city with litter. Businesses are not clean. Very little green space in town. A lot
of industry here.

Growing. Attracting people. Growing with jobs.

Wonderful place to live. It is peaceful and quiet.

Planted a lot of trees on the main street; it was too many trees for the area.

The new ballpark is great.

Need to do something about trash, cars parked on lawns, and garbage everywhere; no
enforcement carried out on these issues.

Great place to live. Like the new ballpark for the Naturals’ baseball club.

Lot of Mexicans living here now.

Too much multiple housing in Springdale.
Need to fix streets; doing poor job of repairing streets.
Has grown too fas_t, can’t keep up with the needs of the town.

Too many idiots on the planning board looking out for their own interest rather than the
city. ‘ :

Friendly towards businesses.

They let Sam’s go, very disappointing to everyone.

Traffic is awful; crowded all the time.. :

Please don’t let roads fall behind; the roads always need repair.

Good place to raise children. Crime rate is low. Nice place to live.

Best doctors in the nation.

Overrun with Hispanics; they are taking over the town. Sprmgdalc is trashy and looks
run-down.

Roadway system is very poor, no through streets and very heavily-travelled roads. FII'G
Department is very good, my child went through the Fire Bug fire prevention program,
which was very helpful to my child.

Traffic is awful; roads are always full, always backed up.

Ilegal immigrants are a negatlve

A lot of good road work. Don’t like the high school; rules not followed.
Springdale has better taxes than other areas close around

Ateas that need traff1c lights.

Illegal immigrants.
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What Other Aspects Of Springdale Do Respondents Feel Strongly About
(Springdale Respondents -- Page 2 of 6)

Hispanics coming into the city.

New attractions and restaurants seem to go to other cities around here.
No planmng ahead.

Very nice place to live.

Litter problem.

So many Mexicans taking over.

Lack of things to do, such as recreation. Not very attractive. I know they have domne
some work on the Interstate 540 interchange.

The wait is too long in the emergency room at the hospital.

I like it here. _ _ :

Overbuilding. Taking away the trees, the beauty.

Mayor and City Council could do better than they are doing, getting more done quicker -
instead of sitting and talking about it. There are 10-15 projects started; need to do one
at a time .and finish, instead of keeping roads torn up for a year or two. Between
Highway 71 and Jefferson they are, workmg, but there are potholes and the roads are in
bad condition.

Need better transportation for senior citizens, such as buses. Greyhound used to come
through, but now can’t get a bus to Alma.

Where I live on Highway 412 there are good restaurants, good doctors, and good medical
care. Everything is real handy for me off Carley Road, so I would say it is a great place .
to live. :

Not getting new retail businesses.

I enjoy living here.

General quality of life is excellent. Need more white-collar industrial base.

Conduct of Hispanics: fight, stab., etc.; they should make the place better if they are
going tolive here.

Too many condemned-looking houses on main roads like Carley Road. Too many
electrical wires everywhere; need more underground wires like other cities. Need upscale
restaurants; have to go to other towns to get them. Need more aesthetic beauty here,
such as landscaping and architecture. Traffic is awful; need better roads.

Dislike the zoning. City planning is not thought out well. Allows businesses in
residential, multi-housing allowed in residential. Signage is a problem; too many signs,
no restriction on height it seems, takes away from the beauty of the c1ty

Like the. atrnosphere older community, very friendly.

Hispanics; a lot are not nice.
Terrific need for bypass, relief for nghway 412 from Highway 71 to Tontitown.
Illegals are the problem. City officials cater to illegals. Citizens use old schools, keep

raising taxes, building new schools for illegals. A foreign dignitary visiting Springdale said

it looked like Mexico, not the USA. When a business closes, Hispanics buy it 'and paint
it loud Mexican colors Off1c1als cater to illegals because they vote for the ones cdtering
to them.
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What Other Aspects Of Springdale Do Respondents Feel Strongly About
(Springdale Respondents - Page 3 of 6)

Very negative on zoning. Surrounding cities growing and Springdale isn’t.

Not as clean as it used to be; some areas are run-down. The people are very friendly.
Think Springdale is a wonderful place to live.

City Council could be improved greatly. What the Clty Council is doing is not for the
good of the public in the last couple of years, like closing Emma Avenue and putting high
school out in the middle of it, no cross streets. Can’t get downtown because closed the
10-hundred block of Emma Avenue. The public does not have a chance for input, can’t
get into meetings because they are full of school officials, and decisions are just
ramrodded.

~The torn up s‘trcets are terrible; they do not keep up the streets very weIl and at the

west end it is dangerous.
No good restaurants; have to go to neighboring towns to eat.

I am happy here. :

Traffic problems. Road system problems.

They should never have financed the new ballpark.
Airport commission is not good

No restaurants.

The roads running east to west are bad.

The people are very carmg and welcoming.
Don’t like the way traffic is handled.
Need better traffic control.

Roads are a negative.

Heavy-handed about property rights; don’t allow you to do what you want on your own
property.

Ballpark is very nice.

Doing the best they can with all the Hispanic influx.

Illegal immigrants.

No shopping available, have to go to the next town

It is gettmg hard to understand the Jlanguage of many of the population.

No mass transit. Roads are a death trap. On Interstate 540 they put a cable through the
middle so cars can’t cross over to tho other side; other states have done this and saved
lives.

Clean up Highway 71-B, looks awful; d1rty when poople come into Springdale, it needs

to be cleaned up.

Sudden growth; too much, too fast. COIidltIOIlS of the roads OK, but the growth makes
it hard to handle all the traffic.

Need more roads; very crowded.
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What Other Aspects Of Springdale Do Respondents Feel Strongly About
(Springdale Respondents -- Page 5 of 6)

East side of town is less developed.

Improvements are being made; slow due to population explosion.

City government does not let people have any say. Tired of government raising its own
pay, not giving policemen, firemen, and paramed1cs fa1r raises; desk people get the raises.
People are real friendly and nice.

Not satisfied anymore; they have let the Hlspanlcs paint houses all colors, such as blue,
green, yellow, orange, clutters everything up.

‘The new ballpark is a waste of money.

Need to change the name of the baseball team from Northwest Arkansas Naturals; it
needs to be somethmg else.

Has excellent churches.

Everything is_great; I really like living here.

Satisfied with GVer‘thJIlg Like the people.

Don't like the way it is governed; act like. juveniles, take their ball home if don’t agree
with them. The baseball park was a bad idea; no interchange to get to it, messes up
traffic even worse. Schools and teachers are excellent; the board makes insane decisions,
they are all tied up in their own ego trips.

Don’t like the ba]lpark increased fraffic, spent money w1den1ng roads.

Optimistic about new ballpark.

Great place to live.

The traffic is a negative; too many.cars. :

Need more stores; there is nothing here, the stores we have are slowly closmg Still mad
about Sam’s leaving.

Everything is very positive.

Lack of planning for traffic. '

Good garbage pickup. Too-many people, too much trafﬁc I like the people like my
church.

Traffic congestion is the main thlng, need to alleviate it, lots of roads are two-lane roads
and need to take back roads to go around the traffic and tie-ups. The ballpark should
not have been a top priority; need to benefit more people than it will. Lost Sam’s Club
because it couldn’t sell alcohol, but can sell aleohol at the ballpark; should be able to at
both, or neither.

Lived here awhile, but still doesn’t feel like it is home; appears to be great if you grew

up here. The Hispanics like it because there is a big community of Hispanics here; don’t

feel like I fit in.

Lots of jobs here always.

Has run some business off, like Sam’s, won’t let them sell liquor. ‘Does not have
restaurant competitiveness, no major-shopping here. Want regional transit to have more
routes in the 01ty, buses.
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What Other Aspects Of Springdale Do Respondents Feel Strongly About
' (Springdale Respondents — Page 6 of 6)

Just like living here.

Like the public schools. Only negative is the need to beautify the city some.
The people are very nice; will help you out if you need a favor.

Only complaint is the traffic congestion.

Sales tax is too high.
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What Other Aspects Of Springdale Do Respondents Feel Strongly About
(Non-Springdale Respondents — Page 1 of 4)

I think only positively about Springdale.

Jobs are positive. Influx of Mexicans is bad, and is on the increase.
Growing. There are new motels and apartments.

Like. the small railroad terminal there with historic train.

Being a wet county is a positive, brings in more money.

Roads need much improvement and more roads need to be built.
Has several good restaurants in town.

It’s great to have the new baseball team

Best catfish anywhere.

I like Springdale.

Growing so fast it has a hard time keeping up with the roads and school system, but they
are doing a pretty good job.

It’s hard to get around. The planning committee is now doing thmgs it should have been
doing 20 years ago; the growth of the city has increased so much it’s hard to keep up.

® Avoid this area; am afraid to shop there, it turned out to be very trashy.
® Too many Mexicans; they are everywhere. - -

Roads are too narrow for big trucks. Illegal immigrants.

Too much traffic.

Poorly planned out; spread out.

Not a desirable place; it is one. strlp mall after another.
Traffic congestion.

Air is not good.

New ballpark is a positive. The way the Hispanics have taken over is a negative.
The smell from the mills and chicken industry. :
The large semis on Highway 71-Business; scary to drive on, makes me nervous.

- Could not find a nice nelghborhood for raising a family; too expenswe in the area we

wanted, the neighborhoods in our pI‘lCC range were on the decline. Highway 412 is an.
ugly, congested road.
Too many Hispanics, they act llke we owe them somethmg

Very diverse, a positive.

The shopping, restaurants, and activities in Springdale have fallen behind.

Large number of Hispanic people; some are nice, but hear about stabbing, shootings in
Wal-Mart parking lot. Springdale has phf':nomcnal aspects, but also.some real problems.
Lots of money in this area, so have some great things. Has a wonderful health facility,
but not large enough to serve all those needing healthcare. Circle of Life hospice facility

1s wonderful, and is expanding. Shiloh Museum is absolutely wonderful. The Jones

Center is absolutely wonderful; after-school facility, ice skating rink, mostly free, some
classes cost money.
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What Other Aspects Of Springdale Do Respondents Feel Strongly About
(Non-Springdale Respondents -- Page 2 of 4)

I like Springdale, but the government needs to improve healthcare and care about its
people, especially senior citizens. Roads and education need to be improved. ,
Hospital was very nice; very friendly, good to me. AQ Chicken was very good; ate there
on the way out of town, it is a famous place to eat.

Don’t shop in Springdale because there is nothing there. The Mayor does not let new
shops and restaurants in, will let in only Mexican restaurants. The Mayor is only
interested in working on the new baseball park for the Naturals.

The Jones Center is fabulous. Want to go to Shiloh Museum, heard so much about it.
Need to promote what is available to do and see in Springdale. Facades of buildings are
not appealing, so don’t stop, but shops look interesting.

Doesn’t seem like an independent city, not a hometown appearance. More like a
windshield view of a town on the hlghway No neighborhoods. Don’t know where
downtown is.

Lack of quality restaurants. Traffic moves slow; too much traffic. Roads are OK; they

“are all four-lane, quicker to take back roads.

New baseball field is a positive. :

Too rapid growth; overcrowdmg of schools and roadways.

The Jones Center is excellent, a credit to the community, just too far away. The park
with lake northwest of Highway 71 is Ieal nice. Highway 412 has traffic problems getting
in and out. :

Too many Mexicans there.

_There have been recent upgrades to animal control problems there.

Not a clean town.

Would like to see more effort to include minorities in things there.

The signs and old buﬂdmgs downtown look bad, but the west side of the interstate looks
good..

Grown too fast for the infrastructure. -

The traffic is horrendous because of the timing of the stoplights.

Has a good business atmosphere. New businesses going in outside of town.

Too many illegal Mexicans. Police department does not do their job efficiently, always
collecting for DUIs, not going after drug dealers, judge there thinks anyone who drinks
one beer is an alcoholic.

Not keeping up the city structures downtown. They need to utilize old bulldmgs for the
young people.

Too many Mexicans taking over.

The new ballpark is great.

Parts of the city look dirty, not like it used to look.

A negative is all the not well-kept houses of the Hispanics.

48



What Other Aspects Of Springdale Do Respondents Feel Strongly About
(Non-Springdale Respondents -- Page 3 of 4)

Doesn’t have good select1on of restaurants.

Raising taxes.

Mayor’s office very unhelpful.

Be more diverse, not have so many of one group of people.
Bad roads, especially Highway 412.

Best law firm in the state is there.

{llegal immigrants. :

Good businesses. Has a good variety of places'to shop. Some parts of town are better
than others, just like all cities.

It was a great place to live, but it has changed not for the good.

Hospital could be a lot better, but if you call 911 it’s great; we get help from Sprmgdale

The people from out of town call it Chickendale. So many Hispanics.
Traffic is bad; I have an awful time getting into town on Robinson Road.
Good hospitals. Daoctors are very good. Doctors and hosp1tals care about you.

. Overcrowded.

‘There are too many Mexicans; they are taking over, they don’t try to learn English, they
don’t want to become citizens.

Too much crime; it’s gettmg worse all the time.

Highway 71-B is so trashy; it’s not good for the betterment of Springdale. If a new
business would come into Springdale, it would be -hard for people to be aware of it.
Many trashy signs on Highway 71-B; needs to be cleaned up.

Mexicans are taking over. It’s really not a very nice place to live anymore,

Springdale has a lot of restaurants.

" Too overcrowded. The Hispanics are taking over. Iwill not shop by myself; it’s not safe.

The new baseball stadlum isa plus
Immigrants are all that is living in Sprmgdale, overrun with Me;ucans
The older business area of town needs upgrading and freshening up, Highway 412 into

.towmn.

® Jllegal immigrants. ‘
¢ Nice place. Easy to learn your way around. Very fr-iendly.

The main drag is not attractive, not user- frxendly, lots of sighs, looks somewhat unkempt
Need to bring in more restaurants and other social businesses.

Very positive attitude about The Jones Center, feel favorably about the senior center.
Only two exits on Interstate 540 for Springdale; not inviting people to come in, not
attracting growth. Apparent influx of Hispanics, overwhelming, changmg the population,
not always necessarlly a bad thing.

Supermtendent said in a town meeting that the large Hispanic populatlon is not a true

‘hardship on the teachers; I don’t believe this is true.
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What Other Aspects Of Springdale Do Respondents Feel Strongly About
(Non-Springdale Respondents -- Page 4 of 4)

The worst road system I have ever seen for a town its size; they don t have enough smart
lights and no synchronized traffic lights.

Health system is a good addition to Springdale. Traffic is horrendous; too many people,
roads not keeping up with the growth.

It’s a positive that Sprmgdale has a Jot of work for people in the surrounding area; I
work there: The shopping is pretty good; I shop there.

Very difficult to get through Springdale due to traffic; real congested at Highway 412 and
Interstate 540, and trying to get to Highway 71 from H1ghway 412 is slow due to there
being a lot of traffic.

There is a lot of affordable housmg in Springdale. Changing too qu1ck1y Overrun by

Hispanics, which caused degradation in some areas; they have too many vehicles, ‘don’t
keep up property. '

Traffic is a real negative, just a pain, infrastructure too small for the number of cars,

Arkansas is too poor to maintain the system properly.

Like the mall

Has good youth programs.

Like the city’s stores. :
‘The hospital is terrible; a serious surgery was delayed and was not told until I got to the
hospital, seems like no one is in charge.

Mexicans have taken it over; they think they own the streets and we can’t drive on them.
Need more emphasis on beautifying the city; not much attention paid to it.

A negative is the roads; traffic backs up a long way, can’t get through. Need more roads
and ways to get around.

Work is bemg done on the east-west COII'ldOI‘, ‘building a new street, this is a positive.

Heard bad news on TV in the last couple of days, a man killed his gn‘lfnend at the La
Quinta hotel.

‘Fine city; hope it keeps growmg

Not as safe as it used to be; don’t feel comfortable at night.
Has fallen behind the timies. Needs more beautification and needs to do more to attract

new residents. Does not use business opportunities, not forward- -thinking enough; lost

Sam’s for example, however, I am looking forward to the Naturals’ baseball team and the
opportumtles it will brmg
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. What Is Respondents’ Opinion Of The Springdale Chamber Of Commerce?

- TotaI-San:'lple & By Springdale/Non-Springdale Respondents -

e The focus of the survey next moved to measuring respondent opinion about the
Springdale Chamber of Commerce. First, the survey sample was read a description of
the work the Springdale Chamber of Commerce does, and tﬁen- asked to rate their
dpim’on of the Springdale Chamber as Excellent, Good, Fair, Poor, or No Opinion.
Results are shown in the table on the next page. | ‘

Total Sample

¢ In the total sample of 500 responde_ﬁts, the largest percéntage of respondents, 45%, said

| fhey have No Opinion of the Springdale Chamber of Commerce.

e Of those with a specific opinion of the Spn’rigciale Chamber, somewhat more people have
a favorable opinion (combined Exce]lent/Gobd score of 35%), rather than a ﬁegative
opinion (combined FairlPéor score of 20%).

By Springdale/N on-Springdale

® Asmight be expected, No opinion of thé Springdale Chambér of Commerce was higher
among Non-SpringdaIe respondents than among those in Springdale (58% ‘VS. 32%).

e If théy did have a specific opinio'ﬁ of the Spriﬁgdale Chamber, Springdale and Non-
Springdalé survey participants differed little. The combined Excellent/Good rating of the
Springdale Chamber was cleériy higher than the combined Fair/Poor rating m both
segments (44% vs. 24%. for Springdale respondents, 27% vs. 15 % for Non-Springdale =
respondents), with the ratios of Excellent/Good 1;0 Fair/Poor mentions being similar in

Springdale and in the Non-Springdale area.

.(please see table on the next page)
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What Is ResPondents Opinion Of The Springdale Chamber Of Commerce?
(continued)

- Total Sample & By Springdale/Non-Springdale Respondents -

o Non-
Total_ -Springdale Springdale
(500) - (250) (250)
Opinion Of o '
Springdale Chamber Of Commerce ‘
"Excellent , 6% 9% 4%
-Good N ' 29 35 23
Fair : , 14 16 12
Poor : ' 6 8 , -3
No Opinion S 45 32 58
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How Many Respondents Agree With Various Statements
About The Springdale Chamber Of Commerce?

- Springdale Respondents -
Following their overall opinion rating of the Springdale Chamber of Commerce,
respondents were asked to indicate their level of agreement with five statements about

the Springdale Chamber, using a "1" to "5" scale, in which "1" means Strongly Disagree

with a statement about the Springdale Chamber and "5" means Strongly Agree with a

statement about thé Springdale Chamber. The results for this survey question are shown
in the .table on the next page for Springdale réspondents, lthe table on page 56 for Non-
Springdale respondents, and in the summary tables 6n pages 59 and 61.

Based on the results shown in the tabie on the next page, there did not appear to be
much in the way of strong opinion regarding the various statements about the Springdale
Chaﬁber,'one way or anothér, among Springdale respondents. No more the_ni 18% of
those in Springdale said they Strongly Agree ("5" rating) with any of th‘é five statements

about the Springdale Chamber (that being the statement that the Springdale Chamber

‘Serves as a ‘resource for businesses -and individuals that need information about

' Springdale), but at the same time ﬁo more than 13% Sﬁongly D'isagreed.with a statement

(13% Strongly Disagreed, a "1" rating, that the Springdale Chamber Brings new

~ businesses and jobs to Spri‘xigdale, though it is noteworthy that only 7% Strongly Agreed

with this statement).

Only for one of the five statements about the Springdale Chamber of Commerce was
there a noticeably high level of No Opmmn among Sprmgdale survey participants, that
being for the statement that the Springdale Chamber Trams the future leaders of
Springdale (35% No Opinion, with Strongly Disagree being hig_hei' than Strongly Agree,

9% vs. 1%). ‘ ‘
(please see table on the next page)
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How Many Respondents Agree With Various Statements
About The Springdale Chamber Of Commerce?
(continued)

- Springdale Respondents -

Percentage Of Respondent

' Ratings®
. ' No
ur 4" e ' Opinion

(250)  (250)  (250)  (250) © (250) © (250)

Springdale
Chamber Of Commerce

Serves as a resource for
“businesses and individuals
that need information

about Springdale 18% 36 18 5 4 19
Promotes the city of Springdale ' :

and its amenities : 16% 31 22 11 6 14
Maintains a pro-business _

environment in Springdale - 10% 24 32 14 - 6 14
Brings new busineéses f

and jobs to Springdale 7% 17 33 - 16 13 14
Trains the future leaders : '

of Springdale | 7% 12 26 11 9 35
* Respondent ratings range from "1" for Strongly Disagree to "5" for Strongly Agree.

Note: Percentages read across.
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How Many Respondents Agree With Varjous Statements
About The Springdale Chamber Of Commerce?

- Non-Springdale Respondents -

Probably not surprisingly, the percentage of Non-Springdale respondents who had No

Opinion about the five statements relating to the Springdale Chamber of Commerce was

. higher than in Springdale itself, as shown in the table on the next page. More than 30%

- of Non-Springdale respondents expressed No Opinion when read each of the five

statements about the Springdale Chamber (with 57% No opinion for the statement that

the Springdale Chamber Trains the future leaders of Springdale).

As far as the "5" or Strongly Agree scores for eacﬁ of the five statements among the Non-
Springdale suﬁey partiéipants, while it’s true that none of the statements’ Strongly Agree
score was Iﬁgher than the 12% for Proﬁmtes the city of Springdale and its amenities,
none of the five statements had a Strongly Disagree'score of more than-4%. .So, to even
a greater degree than we just saw in the results for Springdale respt;pdents, those
interviewed in the Non-Springdale area did not have much in the way of strong opinion |

-- either favorable or unfavorable -- about the five statements regarding the work of the

Springdale Chamber of Comrﬁe_rce.

(please see table on the next page)
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How Many Respondents Agree With Various Statements
About The Springdale Chamber Of Commerce?
(continued)

- Non-Springdale Respondents ~

Percentage Of Respondent

Ratings*
~ No.
} “51!‘ 114" ||3” "2” “1“ O]ginion

(250)  (250)  (250)  (250)  (250)  (250)
Springdale ' _
Chamber Of Commerce

Promotes the city of Springdale . _ ' ,
- and its amenities 12% 27 20 7 3 31

Serves as a-resource for
businesses and individuals
that need information _ : _
about Springdale 10% 29 19 2 1 39

Maintains a pro-business |
‘environment in Springdale . 8% 21 22 8 3 38

‘Brings new businesses - . - ‘
and jobs to Springdale . = 5% 20 25 7 4 39

Ttains the future leaders ' | .
of Springdale 4% 12 16 8 3 - 57

* Respondent ratings range from "1" for Strongly Disagree to "5" for Strongly Agree.

Note: Percentages read across.

56



How Did The Level Of Agreement With Various Statements
About The Springdale Chamber Of Commerce
. Compare Based On Where Respondents Live?

¢ Now we will compare the level of Springdale respondents’ and Non-Springdale respondents’
agreement with the ﬁvé statements a;t)out the Springdale Chamber of Commerce. In the
table on page 59, for all five statements is Shown the percentage of respondents Stroﬁgly-
Agreeing with each statement (by giving a "5" rating). In making this comparison of Strongly
Agree scores for Spﬁngdéle and Non-Springdale respondents, the No Opiﬁion responses have
beeﬁ removed and Strongly Agree scores compiled baéed ‘.on those respondents who have a
specific level of agreement with the five statements about the Springdale Chamber; as a
result, the Strongly Agree scores for the five statements listed m the table on page 59 that
‘compare Strongly Agree scores based oﬁ whether a respondent lives in Springdale or the

- Non-Springdale area differ from the étronély Agree scores in_the tables on pages 54 and 56,
which did include No Opinion responses.

e Among Springdale survey participants, the statement that the Springdale Chamber Serves as

~ a resource fof businesses and individuals that need information about Springdale had the
highest Strongly Agree score (23% Strongiy Agree, or "5" ratir.lg),. fo]lbvs;ed by Promotes the
city .of Springdale and its amenities (19%:).. These same t§vo ste.ltements about the Springdale
Chambér basically tied for the top St.fongly Agree score among those interviewed in the Non-
. Springdale area: Promotes the city of Springdale and its amenities (17% Strongly Agree) and

Serves as a resource for businesses and indjvidugls that need information about Springdale
(16%, but séven f)oints lower than in Spriﬁ_gdale). So, when it comes to Serving as a resource
for businesses and individuals that need fnforméﬁon about Springdale and Promoting the city
of Springdale and its amenities, respondents across the board, whether in Springdale or in
the Non-Springdale area, feel the Springdale Ch;clmbe_r is doing a relatively good job.

(continued)
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How Did The Level Of Agreement With Various Statements
About The Springdale Chamber Of Commerce
‘Compare Based On Where Respondents Live?

(continued)

However, perhaps the larger point to take from the table on the next page is that while

it is true there was a fair amount of No Opinion for these five statements about the

_Springdale Chamber of Commerce (as seen in the tables on pages 54 and 56), the only

statement with more than a 20% Strongly Agree, or s ,' score was Serves as a resource
for businesses and mdeuaIs that need information abqut Springdale (23% among
Springdale respondents). Otherwise, the Strongly Agree scores for the various statements
about the Springdale Chamber can be dcscriqu és not especially high, but, equally
importantly, the Strongly Agree scores differed very little for Springdale respondents, as

compared to Non-Springdale respondents, with the exception of Serves as a resource for

businesses and individuals that need information about Springdale (23% in Springdale,

16% in the Non-Springdale area). - , '

(please see table on the next page).
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How Did The Level Of Agréement With Various Statements

About The Springdale Chamber Of Commerce
Compare Based On Where Respondents Live?

(continued)

Strongly Agi'ee Score/
Springdale Chamber Of Commerce Statements

Serves as a resource for businesses and individuals

that need information about Springdale

- Promotes the city of Springdale and its amenities

Maintains a pro-business environment in Springdale
Trains the future leaders of Springdale

Brings new businesses and jobs to Springdale

Note: No Opinion responses not included.

59

Springdale.
(250)

23%
19
11

11

Non-

Springdale
(250

16%
17
13

10



How Many Respondents Agree With Various Statements
About The Springdale Chamber Of Commerce?

.- All Respondents -

The table on the next page shows the level of agreement with the five statements about
the Sbi‘ixlgdalg Chambc_r of Commerce across all 500 sﬁrvey participants.

There wa§ little in the way of strong reaction -- either favorable or unfavorable -- one way
or another to the statements regarding the work being done by the Springdale Chamber
of Commerce.

Keeping ir; mind the No Opinion scores that raﬁgcd from 23%-46%, no ﬁore fhan 14%
of all sufvéy pa.rticipants said they Strongly Agree (al st rgting) with any of the five
_statements‘ about the Springdale Chamber (with 14% Strongly Agreeing that the
Springdale Chanﬁber Serves as a Tesource for businesses and individuals that need
information about Sprmgdale and Promotes the city of Spnngdale and its amenities).
Yet on the other end, there was not a statement for WhICh more than 9% of all
respondents said they Strongly Disagree (9% Strongly Dlsagreed that the Springdale
Chamber Brings new businesses and jobs to Sprmgdale)

Going forward, the Springdale Chamber of Commerce shoﬁld seek to change the fact
that, in the total sample, more respondents Strongly Disagreed than Strongly Agreed with
the statement that the Springdale Chamber of Comﬁerce Briﬁg; new businesses and jobs
to Springdale (9% Strongly Disagree, 6% Strongly Agree), as well as that equal 6%
segments of the survey sample Strongly Agreed and Strongly Disagfeed that the

Springdale Chamber Trains the future leaders of Springdale.

(please see table on the next page)

60



How Many Respondents .Agree With Various Statements
About The Springdale Chamber Of Commerce?

(continued)

- All Respondents -

Percentage Of Respondent

Note: Percentages read across.

61

Ratings*
: No
ol 4" 3t A 1" QOpinion
(500)  (500) . (500) (500)  (500) (500)
Springdale '
Chamber Of Commerce
Serves as a resource for
businesses and individuals
that need information :
about Springdale 14% 32 19 4 2 29
Promotes the city of Springdale : _
and its amenities 14% 29 21 9 4 23
Maintains a.pro-bu'sine'ss : }
environment in Springdale 9% .23 27 1. 4 26
- Brings new businesses ‘
and jobs to Springdale 6% 18 30 11 9 26
Trains the future leaders
of Springdale : - 6% 12 219 6 46
* Respondent ratings range frorﬁ "1 for Strongly Dlsagree to "5" for Strongly Agree. .




What Is Respondents’ Level Of Agreement With The Statement
"The Springdale Chamber Of Commerce Is An Effective Force Of Influence
For The Betterment Of Springdale"

- Total .Sample & By Springdale/Non-Springdale Respondents -

e In the final survey questioﬁ before the _coecluding demographic sectioe, respo_ndents were
asked their level lof agreement with the statement that "the Springdale Chamber of
Commerce is an effective force of influence for the betterment of Springdale.” Results
are shown in the table on page 64.

Total Sample

® As we saw in the previous survey question in which survey participents expressed their
level of agreement with five statements about the work of the Springdale Chamber of
Commerce, there wa.s not a let of strong feeling regarding the st'atemen; that "the
Springdale Chamber of Coelmerce is an effective force of influence for the betterment
of Springdale”; the 13% of respondents who said they Strongly Agree with this statement
was not especielly high, nor was the 5% level of Strong Disagteement Witﬁ the etatement.

® On a positive note though, far more respondents Somewhat Agree with the statement
that "the Sprmgdale Chamber of Commerce is an effective force of 1nﬂue11ce for the
betterment of Springdale" than Somewhat Disagree with this statement (35% vs. 8%).

. Feur in ten survey participants, 39'%, responded Not Sure when asked the;r agreement

- with the statement that“'the Springdale Chan;ber of Commerce is an effective force of

influence for the betterment of Springdale."

(continued)
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What Is Respondents’ Level Of Agreement With The Statement
"The Springdale Chamber Of Commerce Is An Effective Force Of Influence
- For The Betterment Of Springdale"
* (continued)

- Total Sample & By Springdale/Non-Springdale Respondents -

By Springdale/Non-Springdale

® In saying how much they agree with the statement that "the Springdale Chamber of

Commerce is an effective force of influence for the betterment of Springdale,” we saw
something that was noted in the reaction to the _various_ statements about the _Springda]e
Chamber in the previous survey question, namely, that among those with a definite
opinion, Springdale respondents did not agree with the statement any more than Non- '
Sprrngdale respondents ‘Removing the Not Sure responses, in Spnngdale a combined
53% of respondents Strongly Agreed or Somewhat Agreed with the statement that "the

Springdale Chamber of Commerce is an effective force of mﬂuence for the 'betterment

_of Sprin.gdale,“' while a combined 17% either Somewhat Disagree or Strongly Disagree

with this statement. By contrast, this ratio of Strongly Agree/Somewhat Agree score to
Somewhat Diségree/Stron‘gly Disagree score regardin g the statement that "the Springdale
Chamber of Commerce is an effeCtive force of influence for the betterrnent of
Springdale" was actuaily slightly more favorable among Non-Springdale responctents (43%

vs. 9%) than among Springdale respondents (53% vs. 17%, as noted above).

(please see table on the next page)
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‘What Is Respondents’ Level Of Agreement With The Statement

"The Springdale Chamber Of Commerce Is An Effective Force Of Inﬂuence
For The Betterment Of Springdale”
* (continued)

- Total Sample & By Spnngdale/Non-SpnngdaIe Respondents -

. Agreement With Statement

About Springdale
Chamber Of Commerce

Strongly Agree
Somewhat Agreé

Somewhat Disagree

~ Strongly Disagree

‘Not Sure _

-Total

64

(500)

13%

35

39

Springdale

(250

18%
35

12

30

Non-

Springdale
(250)

8%

35

48




Sample Demographic Profile
- Total Sample & By Springdale/Non-Springdale Respondents -

e The table beiov? shows the demographic characteristics of fhe respondents who
participated in this survey. Listed on the next page are the cities and towns given by the
250 Nen-Springdale respondents when they wete asked in what city or town they live.

Respondents’ Age

e In the tofai sample, the median age of survey participants was 57 years old. (Note: The
median age 1s the middle age when all ages given are arrayed from the lowest age to the
highest age.)- |

e There was basiea]ly no difference in the median age of Springdale respondents (median
age of 57 years old) and Non-Springdale respondents (median age of 58 years old).

Respondents’ Gender

L The total survey sample was comprised of 66% Females, 34% Males.

o As w1th the age results c1ted above, the gender breakdown was v1rtua11y the same for
Springdale respondents (65% Females, 35% Males) and Non -Springdale respondents

(67% Females, 33% Males).

N.On;
Total ~ Springdale - Springdale
: (500) (250) (250)
Respondents’ Age
18-34 o 12% . 11% 12%
35-54 . 33 ' 34 31
55 or older ‘ _ 55 : 55 57
Median - , 57 57 , 58
Respondents’ Gender _
Female . ' . 66% 65% - 67%
Male - 34 35 33

(continued)
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. Sample Demographic Profile
'(continued)

- City/Town In Which Non-Springdale Respondents Live -

Total
(250)
Respondents’ City/Town

Fayetteville - ‘ ' 32%
‘Bella Vista 11
Rogers ' 10
- Siloam Springs ' 5
Bentonville ' ‘ 4
Gravette 4 -

Farmington
Prairie Grove
~ Johnson
Lincoln
Lowell

West Fork
Winslow

PO B B B B LY W

Elkins
Cave Springs
Centerton
Decatur -
Elm Springs
Gentry
Goshen
Greenland
Hickory Creek

O T = T S S gy

Hindsville
Little Flock
Maysville
Pea Ridge
Prairie Creek
Sonora
Spring Valley
Tontitown

D e b L

(=

No specific ciﬁ/tom
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Appendix




Respondent Name ' Telephone #

Interviewer \ . l Date

INTRODUCTION: Good evening, I'm

with Research Dynamics marketing

research. We are not selling anythlng We are conducting a brief marketing
research survey. _

1

Are you at least 18 years old?

B T 1 —> CONTINUE
MNO. . vneerennn e 2 —> TERMINATE

Do you live in Springdale?

= 1 —> CONTINUE
No...... e cieemracaeaen 2 —> NOTE AS NON-SPRINGDALE, CONTINUE

In this survey, I am going to ask you a few questions about the city of
Springdale, Arkansas. If you don't live in Springdale itself, please answer
the questions the best you can, including what you might have heard from
other people.

First, which of the following best describes your overall opinion about
Sprlngdale as a place to live or visit? (READ ENTIRE LIST AND THEN CIRCLE
ONE ONLY.)

Very favorable. .. ... .vueeririenneenn. 1
Somewhat favorable...........cociun... 2
Not very favorable.......... e ieeeaan 3
Not at all favorable........covveuo.. 4

Next, I'd like you to rate your opinion of the following Springdale
amenities. If "1" means Never Use the amenity and "5" means you Often Use
the amenity, how would you rate...(READ LIST OF AMENITIES. CIRCLE ONE
CHOICE FOR EACH BMENITY.)

Jones Center for Families............. Toee20nn. 3..... .. ... 5
Springdale's parkS......cciiiininan. . 2. ... 3..... 4..... 5
Rodeo of the Ozarks. ... innnnnann 120003000, 4..... 5
Springdale Aquatic Center............. Toeonn 2..... 3..... 4..... 5
Shilch MUSEUM. . . .. v it it e it i rsanncnns 1..... 2. K Y S 5
Arts Center of the Ozarks....... PR, 1..... 2..... 3..... Y 5
Springdale Youth Center............... 1..... 2..... 3..... 4..... 5
Springdale Public Library............. 1..... 2.....3..... 4..... 5

NWA Convention Center......... Ve 1.....2..... Jo....40. L. 5




10.
11.

12.

Next, 1'd like you to give me yOur opinion of these aspects of Springdale,
If "1" means Poor and "5" means Excellent, how would you rate...(READ LIST
OF ASPECTS. CIRCLE ONE CHOICE ONLY FOR EACH ASPECT.)

Springdale's road system........ e e 1.....2..... 3..... 4

..... 5
The attractiveness of Springdale........ PP 1..... 2..... 3..... 4.....5
Springdale public school system..... mesactetaaa 1..... 2..... 3..... 4. ... 5
Available healthcare for Springdale citizens....1..... 2..... 3..... 4 ..., 5
City Govermment helpfulness..................... 1..... 2..... 3..... 4..... 5
Springdale Police Department......... ........... 1 I 2.....3..... 4. ... 5
Springdale Fire Department............. e Toun.. 2.....3..... 4 ... 5
Springdale City Council's effectiveness......... 1., 2..... 3..... 4 ..., 5
How well Springdale absorbs new residents....... Teoonn 2..... 3.0, 4..... 5

Other than the lists I've just read to you, please tell me any other aspect
of Springdale that you feel strongly about, either positively or negatively?

{(WRITE RESPONSE IN BLANK.)

The Springdale Chamber of Commerce is a business organization that works to
improve the economy and quality of life of the community. Which of these
responses best describes your opinion of the Springdale Chamber?

Excellent............ 1
Good................. 2
Falr.........c.ocuoon. 3
e To ) il 4
No Opinion........... 5

Based on what you know or have heard, please give me your opinion of these
statements about the Springdale Chamber of Commerce. If "1™ means Strongly
Disagree and "5" means Strongly Agree, how would you rate the statement that
"the gpringdale Chamber of Commerce..." (READ LIST OF STATEMENTS. CIRCLE
ONE CHOICE ONLY FOR EACH'STATEMENT.)

Brings new businesses and jobs to Springdale.......... A....2....3....4....5
Maintains a pro-business environment in Springdale....1....2....3....4....5
-Serves as a rescurce for businesses and

individuals that need information about Springdale..1....2....3....4.. .5
Trains the future leaders of Springdale............... 1....2....3....4....5
Promotes the city of Springdale and its amenities..... 1....2....3....4....5

which of the following responses bést describes your opinion of this
statement, "The Springdale Chamber of Commerce is an effective force of
influence for the betterment of Springdale." (CIRCLE ONE ONLY.)

Strongly Agree.........coueu... 1
"Somewhat Agree............... .2
Somewhat Disagree.............. 3
- Btrongly Disagree...........:..4
Not Sure......ciiiiciennnennnn 5

IF THE RESPONDENT DOES NOT LIVE IN SPRINGDALE IN QUESTION #2: In what city
do you live? (WRITE CITY TN BLANK.) :

To conclude our survey, what is your age please? (PLEASE WRITE AGE IN
BLANK. ) : ' . .

INTERVIEWER DO NOT ASK. PLEASE CIRCLE:

This completes our interview. Thank you for your cooperatiomn.




